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"A brand’s digital presence is a reflection of the great work being done, already setting a
strong foundation. With the right expert touch and data-driven insights, it has the potential
to not only reach further but resonate deeper, amplify impact, and drive greater success.’

This proposal goes beyond just rebranding a website or setting up social media; it's about
unlocking the next level of growth for SAIFAC Facility Management through strategic digital
transformation, trust-focused communication, and data-backed visibility, as the facility
management industry becomes increasingly competitive and client expectations evolve.




INTRODUCTION

Findings

After a thorough review of SAIFAC's current online presence, some key areas of
opportunity have been identified.

Website Optimization

The website of S, A & | Facility Management,
currently offers a brief overview of services
and company credentials. However, usability,
visual appeal, content depth, and engagement
tools can be improved upon. Our goal is to
transform it into a robust digital platform that
drives credibility, leads generation, and brand
visibility.

Social Media Presence

In today’s digitally driven landscape, a brand
without a social media presence is virtually
Invisible to a large segment of its potential
audience. Establishing a strong, strategic
digital presence is no longer optional; it is
foundational to credibility, discoverability, and
sustained growth for any
business/organization.
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Website Optimization Digital Office Operations Social Media Management

e Full Website Redesign & e Central Document e Handle Claiming & Platform
Relaunch Management System Setup

Proposed e Centralized Inventory

e Content Expansion & SEO Management e Brand Alignment &

SOIUtions Optimization e Payroll Creative Storytelling

. - e CRMs Integration .
Lead Generation Features (HubSpot) Content Strategy

Development

e Branding & Authority * Budgeting & Finance
Building e Optimized for Speed e Initial Launch Campaign
[Instant Clicks]
e Digital Assets & Social « Invoicing & Receipts e Community Building &
Integration Engagement

e Employee Activity
Tracking
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Website
Optimization

The prototype presents a
proposed user interface
(Ul) and user experience
(UX) for a redesigned
corporate site, focused
on delivering a
responsive, user-friendly,
and high-converting
online platform.

Project Mockup serves as
a blueprint by outlining
core interactions and
concepts before
production.

These prototypes do not
represent final color,
typography, or imagery.

The goal is to answer
three questions (“ ”):

e Who are we and what
do we offer?

e Does our digital
presence reflect our
service quality?

e Are we attracting and
converting the right
audience?




Key Goals

The goal is to boost SAIFAC’s
credibility, improve online visibility,
and drive lead generation.

We aim to clearly showcase
services, engage target audiences,
build trust across all digital
touchpoints, and position SAIFAC
for sustainable digital growth.

o1
Build Trust and Strengthen Brand Credibility
* Modernize the website to reflect professionalism

o Showcase services, team expertise, and past projects
o Establish consistent brand identity across platforms

02
Increase Visibility and Digital Reach
e Improve search engine discoverability (SEO)

e Launch and grow social media presence
o Position Saifac as a reliable industry leader online

03
Drive Engagement and Convert Leads

o Add lead capture tools and clear calls-to-action

e Track visitor behavior with analytics

» Use data to optimize performance and support long-
term growth



DURATION REVIEW SECTIONS
28 DAYS FORTHNIGHTLY

Proposed
Website
Redesign

Agile project plan for website improvement.

This initial prototype serves as a tangible starting point for our
discussion. It was developed through a human-centered lens, informed
by user interaction principles and real-world case studies, to give a
concrete feel for the potential direction. Our next step, upon your
review, is to conduct a deeper exploration to refine these concepts
and present a range of fully-realized options for the final product.

SAIFAC WEBSITE PROTOTYPE LINK

EXPLORE OUR RECENT WORK

GREENCLIMA HQ - www.greenclimahg.com
APPLIED HHN - www.appliedhhn.com

ROYAL WUNDERKIND - www.royalwunderkind.com
BRIDGEGATE HQ - www.bridgegatehg.com



http://www.greenclimahq.com/
http://www.appliedhhn.com/
http://www.royalwunderkind.com/
http://www.bridgegatehq.com/
https://tinyurl.com/2mzvxnfn

Core
Features of
the Custom
UOMS

Features

Modules

User Authentication & Role-
Based Access (Unlimited)

Secure login with JWT + OAuth2 + 2FA
Role-based access: Admin, HR, Finance, Staff, Ops

HR Monitoring & Staff Activity

Employee Onboarding & Offboarding
Availability tracking

Leave & performance management

HR dashboards with team summaries & alerts

Document Management System
(DMS)

Central cloud repository with internal routing
Access-controlled view/edit permissions

File Sharing | Version history & annotations

E-Signing from within platform (Available to Admin Only)

Finance & Budgeting Suite

Restricted to Admin & Finance only

Budget planning, expense tracking, internal/external invoicing, payroll
processing, KPIs, and Inventory Management System

Upload receipts, audit logs, and reporting tools

Multi Currency Support

Bank Reconciliation

Operations & Task Management

Internal Chat Module (Departmental Based Rooms | General - (Audio &
Image)

Internal Team Meeting | Scheduler | CRM (HubSpot) Integration

Task board (Kanban/List views) - Project Management Module
Assignments, status updates, and reminders

SLA tracking, request forms & logs

Admin Dashboard & Audit Logs

Activity heatmaps | Performance & KPI
Task load analytics
Budget/expenditure visualizations
Exportable reports (PDF/XLS)




COST BENEFIT OF THE UOMS OVER THIRD PARTY PLATFORMS

Monthly Yearly Pricing FAQ

ALL EMPLOYEE PRICING FLEXIBLE USER PRICING
How many different Zoho One plans are available?

N34’650 ﬁ80’850 We now have 2 plans:

Flexible-User Pricing

femployee fuser
We offer Flexible-User Pricing at N80,850 per user per month, or M69,300 per user per month with an annual
subscription. This means you can buy any number of user licenses: you do not have to purchase licenses for ALL
Must purchase license for ALL employees* Purchase license for any no. of users employees.
o e All Empl Pricin
ACCESS YOUR APPS ACCESS YOUR APPS Snpioyes Pricing

We offer the All Employee Pricing at a special price of M34,650 per employee per month, or M28,490 per employee
per month with an annual subscription, provided you purchase licenses for ALL employees in the company.

Local taxes (VAT, GST, etc.) will be charged in addition to the prices mentioned.
Do | need to buy a Zoho One license for every employee in my organization?

No, you can purchase as many Loho One licenses as you need under the Flexible User Pricing plan. The
requirement to buy a license for every employee in your organization applies only to the All-Employee Pricing plan.

*Your business will have to commit to purchase Zoho One licenses for
ALL employees on payroll. For more details

Pricing is charged per user, per month, with a minimum of 5 users, amounting to #173,250 or #404,250 monthly (depending on the
plan), and #2,079,000 or #4,851,000 annually.

IN CONTRAST, OURS IS A ONE-TIME PAYMENT, GIVING YOU LIFETIME OWNERSHIP!




ZOHO-ONE ALL EMPLOYEE PLAN VS FLEXIBLE USER PRICING

Recommended Plan: Zoho One - All-Employee Plan

Why It’s Preferable for Group Structures:

Heason

Cost Efficiency

Uniform Collaboration

Group-Level

Administration

Custom Domains &
Branding

Better for Reporting and

Compliance

Explanation

If each subsidiary has a structured full-time team (5+ people), the All-Employee Plan gives
(337/month vs

$105/month).

All subsichanes and departments use one platform with centralized control, shared

dashboards, and standardized processes (e.g. same CRM, Finance, HR tools).

You can set role-based access across companies, restrict tools to departments (e.g. one unit

uses Zoho Books, another uses Zoho Recruit).

Easily assign custom domains for each subsidiary while managing everything from a single

Zoho Organization account.

You can centralize data for audits, donor/grant reporting, and impact measurement

entities,

&) When NOT to Choose the All-Employee Plan:

If each subsidiary operates independently and has its own separate tools, workflows, or budgets.

If your subsidiaries vary significantly in size, and some have fewer than 5 full-time staff (Zoho will still

ask you to license all full-time staff per company).

If you're not ready to undergo Zoho's audit;’veﬁ'l,'tiﬂn — they might ask for CAC documents or staff

records.




UNIFIED OFFICE MANAGEMENT SUITE PROTOTYPE - LOGIN PAGE
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Office Management Suite

Welcome back
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UNIFIED OFFICE MANAGEMENT SUITE PROTOTYPE - ADMIN DASHBOARD
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UNIFIED OFFICE MANAGEMENT SUITE PROTOTYPE - FINANCE DASHBOARD
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Social Media
Management

The content pillars and
scheduling for SAIFAC
Group are key themes or
categories of content
strategically designed to
guide the creation,
organization, and
distribution of posts
across social media
platforms. These pillars
help ensure that SAIFAC
consistently shares
diverse, engaging, and
relevant content that
aligns with sustainable
development goals.

The goal is to address
three key objectives (“ "):
e How do we reach more
of the right audience?
e How do we boost
engagement and
conversions?
e How do we get more
value from our
content?

Platform: Instagram,
LinkedIn, and X



Social Media Content Pillars

MONDAY

Promotional Content

Interior Decor Inspo

Energy Management Tips

Another Service

WEDNESDAY

Cleaning Tip

Building Maintenance Tips

Another Service

Circular Economy

Another Service







The Team

Blessing Eyinla Jedidiah Kolade Fopefoluwa Favor Faidat Jimoh
Team Lead, Design Partner Brand Growth Strategist Fullstack Web Developer Social Media Consultant



WEB DEVELOPMENT PACKAGE

Portfolio Site Ideal for small businesses or startups,
this package includes a responsive
S5-page website with a simple |
basic SEQ setup, contact for
media integration, fre
Rosting/domain, basic firewaill

protaction, and annual maintenance.

Corporate Site Designed for growing businasses,

corporations, and industrias, It bullcls

'|_|'|4'i[ | 1L || i | [ L ]II--I‘
vanced SEQ,

Ve chat

automated backups, and year-round

maintenancea,

Storytelling elements and pricing will be finalized after the proposal review.



Terms & Conditions

The Company will grant access to all necessary tools, branding materials, and other essential resources to
ensure we can effectively fulfill our responsibilities. Consistent communication regarding the brand’s voice,
goals, and key performance indicators (KPIs) will be maintained to ensure our work aligns with the Company’s
expectations.

This digital marketing proposal outlines the provided services, including social media management, website
design, and digital marketing strategies, with specific deliverables and timelines mutually agreed upon.
Payment terms are set with 75% upfront and the remainder upon reaching milestones or project completion.
The client commits to providing timely access to required resources, feedback, and approvals to facilitate
smooth project execution. Both parties agree to maintain confidentiality concerning sensitive information. The
agreement includes provisions for revisions within specified limits, with any additional work outside the scope

billed separately.



Ab t U BridgeGate Creative Hub Ltd offers comprehensive digital
o u s services in website design, social media management, and
digital marketing. We specialize in creating visually stunning,
responsive, and SEO-friendly websites tailored to your

/ \ business needs. Our social media management services

enhance your brand's presence through strategic content,
community management, and targeted campaigns.

(! BRIDGEGATE

ko ok Additionally, our data-driven digital marketing strategies,
including SEO, PPC, and email marketing, increase visibility
and drive growth. At BridgeGate HQ, we are committed to

being your partners in digital success, delivering
personalized and innovative solutions for your business.

Strategic Branding & Digital Marketing
Services | About Us

We build your Vision and shape your Brand through
optimized marketing strategies, tailored brand growth...




www.bridgegatehq.com

We are excited to partner with you through
any of our services, do not hesitate to reach

out to us at any point in time. i
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